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1.ngue1s 1nus wazwaluladyinin (Food, Agriculture & Bio-Tech)
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3.nguiesaailagunsaisanios siusud uazszuuAdeenaldszuuidnmsetdindaiunu (Smart Devices,

Robotics & Mechatronics)
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(Digital, loT, Artificial Intelligence & Embedded Technology)

5. NNEAEVNTILATATIA TALSTIU WarU3N5TTLaf1ge (Creative, Culture & High Value Services)
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*Onily top 20+ websites (excluding popular search enginaes
online shopping sites) that could be used for communication is
tracked on the study.
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